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WMF – LET IT SHINE ON IFA 2019PRESS RELEASE
DFROST RETAIL IDENTITY


All the key traders, buyers, industry players and media representatives come together when the world-leading show for consumer and home electronics, the IFA, opens its doors. Naturally that includes WMF for whom the experts at DFROST devised an integrated VM and communication concept. Plenty of excitement is also in store with the Demo Kitchen and Fun Cooking Area which turn a visit to the stand into a truly special experience.

WHAT TO EXPECT AT THE IFA
For the 59th time, hundreds of thousands of tech lovers are swarming around the IFA consumer and electronics show in Berlin, to marvel at new products from around 1,800 exhibitors, discover breakthrough technologies and find out the changes that digitalisation will bring. New products and innovations in different areas – lifestyle, entertainment and consumer electronics – are presented at the IFA. Obviously, as an important catalyst for home and kitchen appliances, WMF is there.

about wmf
WMF – short for Württembergische Metallwarenfabrik – has a corporate history that goes back no less than 160 years. Their tableware and serving dishes already proved a hit at the World Exhibition in London in 1862, earning the company from Geislingen an der Steige its first award. Since then WMF has stood for high-end, functional products across the entire household spectrum. From utensils for preparing food, to cooking, to eating and drinking, these products are at the customer’s service every day, and are always to hand at times of high emotion. Their superb standard of design is unmistakable, combining aesthetic, function and practicality.

WELCOME TO THE HOME OF CULINARY EXPERIENCE
The visual overall concept that integrates the high standard of design and the emotionalisation of the products ensured a very special experience at this year’s stand. The challenge here lay in bringing the vast range of products together in one clear concept and, in keeping with the company’s Brand Value, focusing on design. For the new overall communication strategy, the agency DFROST created a key visual derived from the idea »Make Your Home Shine« and inspired by the WMF logo. Reflections and shafts of light, combined with the logo’s angles and corners, provided the mental template. The approach is echoed in the shape of dynamic lines overlaid with shadows in the visual and other communication tools.
The Demo Kitchen – where star chef Ali Güngörmüs gave brilliant displays of his cookery skills and whetted visitors’ appetites for even more culinary experiences – was also visually integrated into the concept.

AWARD-WORTHY CUISINE FOR THE HOME
A special zone was devised to spotlight the LUMERO special collection. The striking illuminated ring of the highlight products is repeated on the back panel and the floor, optimally integrating the product group into the overall visual picture. The DFROST retail experts picked up on the unique design language and the materiality of the WMF products, and integrated them into the installation: elliptical presenters with brushed steel surfaces underlined the high quality of the brand and products.

FUN COOKING
[bookmark: _GoBack]The emotionalisation of the WMF products is an important key element in the overall concept. A completely new spin is put on the theme of »Dining with Friends« in the Fun Cooking Area. A special installation displays the social dining products in an unexpected atmosphere. The artfully designed scenery places the products to the fore by the uniformly teal coloration of the rest of the dinner set-up. The monochrome installation attracts every eye, and offers a great »Instagrammable moment«, helping to keep WMF’s show appearance in people’s minds after the IFA is over.

The emotional yet structured visual merchandising concept provides the customer with orientation and offers clearly presented information about the respective product, so that the concept perfectly rounds off the visitor’s WMF experience.
The WMF stand allowed the company to display a coherent, dynamic look that perfectly presents the brand and its many different products.
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DFROST is the agency for retail identity & experience. With expertise in strategy, branding, communications, environments and digital they are the brand companion at their customers’ side. They breathe life into brands and define both physical and digital brand experiences in the places where purchase decisions are made. Holistic and unique. Innovative and sustainable. Every step on all channels – from consultation and conceptualisation to production, logistics and implementation – is controlled centrally. Their objective is to position brands with pinpoint accuracy, and to measurably generate their brand image, brand loyalty and turnover. The agency – founded in 2008 by Nadine Frommer and brothers Christoph and Fabian Stelzer, and now with around 50 employees – has a vast repository of the necessary know-how, acquired from its wealth of experience in the areas of creation, development and execution. Curious and unique, DFROST stands for a fresh mindset – ambition and commitment included – which is trusted by top brands such as Hugo Boss, Porsche Design, Daimler, Breitling, IWC, Omega, Swarovski, Babor, Tommy Hilfiger, Calvin Klein, Victorinox, Cybex, Lindt, Bahlsen, USM and WMF.
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