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)interactive DO-IT-YOURSELF MAKER SPACE FOR YOUNG COSMETICS:

DFROST DESIGNS Unique essence pop-up store

Do-it-yourself and customised products and services are the talk of the town in retail today. Products tailored to the customer’s needs and a hands-on approach: maker shops and DIY gadgets at the POS create a long-lasting, fun experience and plenty of entertainment. Together with the DFROST retail experts, the cosmetic brand Essence has introduced a real novelty to the market with its temporary pop-up store in Berlin. A store where, for the first time, customers can create individualised products such as lip gloss or nail varnish themselves. Their product will be ready to take home within a few minutes. The Essence store in Berlin-Mitte is part of the beauty label’s “15 Pinky Years” campaign in celebration of its 15th birthday. There are virtually no limits for imagination when it comes to the brightly coloured, playful interior design or to customers creating their own cosmetics.
Do-it-Yourself
The beauty label Essence is turning its customers into co-producers. With its newly designed store elements, the temporary Maker Shop at Große Präsidentenstraße 10 in Berlin-Mitte is taking an approach never seen before: DIY stations for decorative cosmetics. Customers create their own lip gloss and select personalised nail varnish, all in line with the DIY concept. What makes it so special? Unlike other customisation concepts, customers not only get to create their own products, they are part of the entire process – from the selection to the creation to the design. Take the lip gloss as an example. There are six simple steps to the finished product. It all starts with one question: shiny or matte? The second step is to mix and create textures. For this, customers spin a colour wheel – their very own “Wheel of Fortune” – designed especially by Essence. In a next step, they add the desired amount of glitter, before selecting a scent for the lip gloss. There are five scents to choose from, each of which customers can sample on a specifically designed piece of furniture. Once these steps are completed, the lip gloss is bottled and the packaging is personalised according to the customer’s wishes – also by DIY. After all, an individualised product needs an individual look.

The pop-up store on two floors close to the famous Hackesche Höfe also offers a nail varnish machine. Another novelty. It scans the customer’s clothing or accessories and produces a ready-to-go nail varnish in a matching colour within minutes. In this way, customers not only become Essence co-producers, they become fashion designers with their very own distinctive look.

playful pop-up
The Essence pop-up store is the ideal maker space. It offers a unique concept and interior design, the perfect stage and an inspired setting for individual make-up creations. In line with its mostly young target group, the interior design is straightforward and playful, light and colourful: unique furnishing, some of it vintage, some in extremely striking signal colours. Neon signs with inspiring sayings and statements invite the customers to give it a go and try out their own creations. The DIY furniture stands for a one-of-a-kind brand experience, plunging into the young and colourful world of Essence. In contrast, the building and its unpolished walls have a rough feel to them. The unassuming atmosphere of the architecture highlights the interior and lets the exciting DIY furnishing take full effect. 

Interactive maker space
The creative atmosphere captivates and inspires throughout the entire pop-up store. Pop-ups are usually known as sporadically appearing dialogue windows on the computer or smartphone screen. In this context, dialogue is key, as communication and contact are the pillars of the Essence Maker Shop. Not least when it comes to the lounge in the building’s lower area with a large mirror where customers can check out their new look. It’s just the right space for social contact and networking – also digitally, of course. After all, the store has another exciting gadget to offer: a hashtag printer designed by DFROST. In the Instagram corner customers can upload their selfies to Instagram on the spot, and print a photo with the hashtag printer. “The entire project has an extremely unique touch, which makes working with Essence so exciting, from the conceptualisation to the implementation,” Nadine Frommer, managing director of DFROST, explains. Thanks to the creative support provided by the specialised Stuttgart-based retail agency, the Essence Maker Shop is a brilliant coup, and the interactive DIY nail varnish station is an inspiring innovation on the cosmetic market. The Essence Maker Shop opened in mid-May and will continue until 15 July. After that, a mobile version of the DIY lip gloss station is scheduled to go on tour, making appearances at selected Essence trade partners. 

Text and images can be downloaded from:

www.dfrost.com/de/presse/


DFROST is the retail identity agency that is all about the point of sale. Brands or rooms, whole stores or single floors – wherever worlds of experience and identity are needed, the Brand Companions in our interdisciplinary teams create innovative, precise retail solutions that successfully stage your products and markets where it counts: at the site of the purchase decision. Holistic and unique. The scope of services of this Stuttgart-based agency, which was founded in 2008 by Nadine Frommer and the brothers Christoph and Fabian Stelzer, is divided into six disciplines: Retail Window Display, Visual Merchandising, Retail Architecture, POS Events, Visual Communication and Digital Solutions. Every step on all channels – from consultation and conceptualisation to production, logistics and implementation – is coordinated centrally. This yields harmonious retail scenes that are not just seen, but felt and experienced with all senses. Not only consumers are convinced – top brands such as Swarovski, Peak Performance, Tommy Hilfiger, Hugo Boss, Victorinox, Mercedes-Benz Accessories and Porsche Design put their trust in the sustainable, functional work of DFROST – and they are right. Internationally renowned awards such as the red dot communication award 2012, iF communication design award 2013 and German Design Award 2014 are testimony to DFROST’s success.
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