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The art lies in the detailagency portrait
dfrost GmbH & Co. KG


BUSINESS AS UNUSUAL: DFROST

Be it brands or spaces, complete stores or selected POS areas, DFROST – the Stuttgart agency for retail identity – provides the suitable visual presentation on every terrain. The brand and retail specialists ensure the 360º degree presentation of brands and consistently demonstrate their confident feel for unorthodox, fast-paced ideas. In doing so, interdisciplinary teams with profound know-how, a well-trained eye for visual excellence, and a true passion guarantee tailor-made concepts beyond the norm. From consultancy and conceptualisation through production to logistics and implementation, every step is centrally controlled across all channels. Our most important tools are exceptional design, zeitgeist, and a high level of innovative creativity. It is therefore only natural that top international brands from the fashion, lifestyle and automotive industries rely on DFROST’s revolutionary, sustainably-functioning concepts.

DFROST – WHERE BRANDS ARE EMOTIONALLY CHARGED
DFROST is the retail identity agency for all matters at the point of sale. Wherever experiences and worlds need to be created, or when it’s about gaining that crucial edge, our specialists devise and realise innovative, precise retail solutions for the successful presentation of products and brands at the place where purchase decisions are made – integrated, with heart and soul, and with a spirit that unfailingly looks to the future. It is, after all, the POS which shapes and influences the purchase decision in most cases.

[bookmark: _GoBack]At the same time, our brand and retail specialists are always aware of the constantly increasing complexity of a comprehensive brand presence, and they continuously seek ways to develop and optimise within the retail environment. “It is the retail experience that counts. In other words, all of the shop’s elements from window to full instore communication to unique brand merchandising must be coordinated and the brand essence reflected in every single facet,” explains Nadine Frommer, pointing up the impact that small things can have. The results, in any event, are most impressive: the brand worlds created by DFROST are not just seen, but are also felt and perceived with all senses.

VISIONARY PARTNERSHIP
It is, however, also thanks to the partnership-based corporate culture – which, naturally, embraces the client as well – that all workflows dovetail so neatly. This smooth interaction has proved itself to be a solid foundation for DROST’s core values. “We see ourselves as brand companions. Under no circumstances do we want to become unapproachable creative divas or an anonymous mega agency,” says company founder, Fabian Stelzer. This attitude is appreciated by clients such as Swarovski, Peak Performance, Tommy Hilfiger, Hugo Boss, Strenesse, Victorinox, Mercedes-Benz Accessories and Porsche Design. And the company’s success also proves that this is the right philosophy. In recent times DFROST has been recognised with three important and prestigious awards. In 2012, the Stuttgart agency won the sought-after and internationally highly regarded red dot communication design award. At the beginning of 2013 DFROST received the iF communication design award and this was seamlessly followed in 2014 by the German Design Award.

THE MOVERS AND SHAKERS
DFROST GmbH & Co. KG is an owner-run company with some 50 employees. The agency, established in 2008, is managed by its founders, Nadine Frommer and the brothers, Christoph and Fabian Stelzer. The agency’s head office is in the centre of Stuttgart, at the heart of an economically powerful and thriving region. This is the ideal breeding ground for the DFROST’s creative resources. The agency’s team, which has grown organically, is made up of retail marketing specialists, project, event and communication managers, architects and engineers, interior, product and graphic designers, visual merchandising specialists, production planners and logisticians. The agency’s service spectrum is broken down into the disciplines of retail window display, visual merchandising, retail architecture, POS events, visual communication, digital solutions and production. “Wherever and whenever human perception acts as the bridge between product and emotions – and should thus have a crucial effect on image-building and purchase decision – our interest is aroused,” says Christoph Stelzer, summing up the retail marketing experts’ core competencies.

In this regard, the agency team sees POS consulting as all-encompassing because every single process step is accompanied by the DFROST actors whereby their integrated “everything from a single source” approach always starts with an in-depth analysis and does not necessarily end at the point of sale. It is only in this way that coherent lifestyle worlds can be created that make brands vibrant and palpable, and lastingly captivate customers. Every project effected by the Stuttgart agency bears witness to this and solidly underpins its claim to be an agency for retail identity.
Further information:


PRESS AGENCY
Hopfer PUBLIC RELATIONS
Mona Meier
Panoramaweg 6
78727 Oberndorf a.N.
T +49 7423 8758752
F +49 7423 87171
mona.meier@hopfer-pr.de
www.hopfer-pr.de


CORPORATE COMMUNICATIONS
DFROST GmbH & Co. KG
Ulrike Schmelz
Hauptstätter Straße 59A
70178 Stuttgart
T +49 711 664817-114
F +49 711 664817-200
ulrike.schmelz@dfrost.com


image1.png
PAGE DATE

WWW.DFROST.COM




image2.png
DFROST

Retail Identity

DFROST GMBH & CO. KG
HAUPTSTATTER STR. 59A
70178 STUTTGART
GERMANY

T +49 711 664817-0
F +49 711 664817-200

INFO@DFROST.COM

PAGE DATE

WWW.DFROST.COM




